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Can Sompo Japan grow?

Yes, we can... and HOW?
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What is Sompo Japan’ position in the market?
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What happened in the market?
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What does the market consist of?
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What isthe impact of inflation?




What drives the next stage?

30,000

25,000 |

20,000

15,000

|

00 Jg 05 06

07

08 ()

5000

4,000

3,000

2,000

00 01 02

03 04 05 06 07

(

SOMPO
JAPAN

)



What drives the next stage?
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How sustainable is market profitability?
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How to grow further in the market
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How to realize growth and profit
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What are the advantages of our products?

“ONE-Step”
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What are the advantages of our distribution channels? %},&}
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How do investments contribute?
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What’ s next?
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Life insurance business
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DC, Asset management and Healthcare
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Geographical diversification through overseas business
.

In progress
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How will we increase our future corporate value et
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